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Pointing true north
With over half of the policies sold by the independent producers
each year, placement decision for over $20 billion in annualized
premiums is in the hands of the independent brokerage
distributors. Though these key decision makers are independent,
they stand together as NAILBA members, and look to the
association for essential resources, educational information and
advocacy.

Increasing opportunity
With business challenges continuingly changing, and industry
information outlets dwindling, NAILBA continues to increase
member resources and ways for the independent producers to
connect with the products and services they need to succeed.
From live and on-demand webinars to digital and print platforms
to social engagement and email programs, NAILBA offers direct
engagement and networking opportunities with the industry’s
most influential decision-makers.

Belong. Connect. Grow.

Belong. Connect.
And, Grow your
business through
integrated digital, print
and event marketing
from NAILBA.

NAILBA’s array of educational and informational outlets are
designed to support members while providing uncluttered venues
for marketing and brand messaging.

300
Brokerage
General
Agencies
(BGAs)

STRENGTH IN NUMBERS

300,000+
Independent
Producers

156
Member
agencies are
represented
in all 50 states
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Focused direction —
the members of NAILBA
As the only association focused on independent
brokerage distribution, NAILBA’s membership
base is comprised of the decision-makers for
products being offered in the marketplace
including life, health, annuity,final expense, and
other supplemental policies. Through more than
300-member BGAs, NAILBA represents 300,000+
active agents and producers across the insurance
and financial service industry.

SALES STRENGTH OF MEMBERS

99%

of NAILBA members sell Universal Life

99%

Term/Whole Life

93%

Traditional Fixed Annuity

92%

Long Term Care Insurance

88%

Single Premium Immediate Annuity

Titles of NAILBA members:

84%

Indexed Universal Life

Agency Principal

Director of Recruitment

Broker

Field Agent

Case Manager

Financial Advisor

Chairman of Board

Managing Agent

Chief Financial Officer

Managing Broker

Chief Marketing Officer

President

Indexed Annuity

Chief Technical Officer

Producer

CPA

Senior Vice President

Director of Brokerage

Underwriter

55%

Director of Marketing

Vice President

79%

Disability Insurance

76%

Final Expense

44%

Critical Illness/Medicare Supplemental
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Spot-on digital navigation
Through customizable sponsorship, advertising and marketing packages, NAILBA
can amplify your message to C-level executives, independent brokerage
agencies, and 200,000 life, health and annuities advisors across the country.

Digital
NAILBA website — With over
30,000 monthly visitors, NAILBA.org
offers industry news, informational
articles, forum discussions, and
member professional development.
Limited in the number of banners,
the website is designed to ensure
content readability and visibility for
the exclusive advertisers.

The Independent — Launching in late May of 2019, The
Independent e-newsletter will support 200,000 independent
life/health agents and financial services advisors with tips
and ideas for business growth. With the association to
NAILBA and the lack of other resources in the market, this
new information source ensures strong engagement.

NAILBA Now newsletter — Digitally delivered
every other week to over 7,000 members,
NAILBA NOW averaging a 47% open rate and
14% click rate. Surrounded by industry expert
content, the exclusive banner and native ad
placement offers strong brand exposure.
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Thought leadership
roadmap
NAILBA Network — With a
monthly average of 600+
members participating in the
member discussions, banner
placement adjacent to the
forums offer consistent visibility.

Webinars — Combining
subject-matter experts with
engaging topics, NAILBA
produces turnkey programs
for sponsors that reinforce
thought leadership and
brand messaging. Complete
marketing support for
maximizing attendance is
included.

@

Dedicated email — With the email coming
from the association, and being being
received by over 200,000 independent
advisors and NAILBA members, look to this
email program for consistently strong open
and click through rates.
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Printed path to brand messaging

NAILBA

Q2 2019

Independent brokerage industry insights

Varying
views

Print
Perspectives magazine — has expanded both its
editorial coverage and distribution, making it the
largest information resource in the industry. Bringing on
industry journalists and market experts, Perspectives
is a must-read with valuable sales insights, news,
strategies, and business management ideas. Not even
counting pass-alongs, the quarterly is distributed to
over 220,000 independent advisors and BGAs in print
and digitally.

A look at
mid-year
trends 10

90 day DI challenge:
Increasing sales for
DI awareness month

14

Never run out:
Easy ideas for social
media content

20

Mining your business:
Solutions for secondarymarket gold

27

EDITORIAL THEME CALENDAR:

Q1 2019

Q2 2019

Q3 2019

Q4 2019

Annual review
& look ahead
for the year

Mid-Year
Trends

Technology
Report Card &
Life Insurance
Awareness

Sales & Marketing
with bonus
distribution at
NAILBA 38

Look to NAILBA for creative ways to
add dimension and touchpoints to
your advertising campaign.
Bellybands & Stickers
Gatefolds and False Covers
Inserts
Magazine envelope messaging
And, other customized creations
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Set a course for engagement
Revered as the most valuable annual event for the brokerage
market, NAILBA 38 is a multifaceted marketing and networking
experience. Set inside the Gaylord Texan Resort and Convention
Center in the suburbs of Dallas, Texas, the event offers high visibility
and networking opportunities with the 800+ member agency
principals, senior management, and brokers in attendance.
From exhibiting to advertising to sponsoring of activities, NAILBA 38 leads
the way for connecting with key independent brokers and producers.
Contact NAILBA for details on exhibit
and sponsorship opportunities that include:

Educational
Session

Giveaways

Social Events

Meeting
Enhancements

Promotional
Materials

Venue
Branding

NAILBA38
#NAILBA38

November 7–9, 2019
Gaylord Texan Resort
and Convention Center
Dallas, Texas

95

%

of NAILBA members
attend the annual
meeting for
the opportunity to
meet with exhibitors.

90

%

of NAILBA’s member
agency principals have
attended one or more
annual meetings in the
last three years.

85

%

of NAILBA members
rank the Annual
Meeting as the most
valuable benefit of
membership.
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direct
path
Offering a

to connect and grow

Creating a comprehensive marketing plan has
never been easier! Package NAILBA digital, print,
and event offerings to maximize engagement
with independent brokers, agencies and advisors.

Belong. Connect. Grow.
National Association of Independent Life Brokerage Agencies
11325 Random Hills Road, Suite 110, Fairfax, VA 22030
Pam Sheehan, Sr. Director, Media Iniatives & Strategic Parnterships:
PSheehan@nailba.org • 303-503-6305
Kelly Gormley, Director, Event Sponsorship: Sales@nailba.org • 303-619-2977
www.facebook.com/nailbahq

@NAILBA

NAILBA1

https://www.linkedin.com/company/nailba/

