hy compare,
ou can have it all?




WITH A DISTRIBUTION OF 400,000, NOTHING ELSE COMPARES

DECISIONS for over $20 billion in annualized premiums are in the hands of
independent brokers and their agents. Though these key decision makers are
independent, they stand together as NAILBA members and producers, looking to
the association for essential resources, educational information and advocacy.

PICKING THE BEST

With business challenges continuingly changing and industry information
outlets dwindling, NAILBA continues to increase member resources and media
platforms for its 400,000+ readers. Continuing to be the largest media network
in the insurance and financial services industry, the ID Network offers an
integrated media platform. From live and on-demand events, to monthly online
programming, digital and print publications, social engagement, certification
courses and email programs, NAILBA’s ID Network offers direct engagement and
networking opportunities with the industry’s most influential decision-makers.

REAPING BENEFITS OF A MEMBER AUDIENCE

NAILBA’s array of educational and informational offerings are designed to support
the independent professionals while providing uncluttered venues for marketing

and brand messaging. ST
228 s
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STRENGTH IN

160

- + § BROKERAGE MEMBER AGENCIES INDEPENDENT =8
:,/(;':*GENERAL AGENCIES © ARE REPRESENTED PRODUCERS
(BGAs) IN ALL 50 STATES

§
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LARGEST INDEPENDENT DISTRIBUTION COMMUNITY

AS THE ONLY ASSOCIATION OR MEDIA OUTLET focused on independent
brokerage distribution, NAILBA is the largest community of independent insurance
and financial services professionals. Its membership base consists of the decision
makers for products and services being offered in the marketplace including life,
health, annuity, final expense, LTC, disability, and other supplemental policies.

Through more than 300 member BGAs, NAILBA represents 400,000+ active agents
and producers across the insurance and financial service industry.

NAILBA MEMBERS

99% UNIVERSAL LIFE

99% TERM/WHOLE LIFE

93% TRADITIONAL FIXED ANNUITY

92% LONG TERM CARE INSURANCE

88" SINGLE PREMIUM IMMEDIATE ANNUITY

84% INDEXED UNIVERSAL LIFE

79* DISABILITY INSURANCE

76” INDEXED ANNUITY

55% FINAL EXPENSE

44% CRITICAL ILLNESS/MEDICARE SUPPLEMENTAL

SALES STRENGTH OF MEMBERS —

Agency Principal CPA Managing Broker
Broker Director of Brokerage President

Case Manager Director of Marketing Producer

Chairman of Board Director of Recruitment Senior Vice President
Chief Financial Officer Field Agent Underwriter

Chief Marketing Officer Financial Advisor Vice President

Chief Technical Officer Managing Agent

ID NETWORK MEDIA KIT — 3



ONE MEDIA NETWORK FOR ALL MARKETING NEEDS

when comparing the reach of NAILBA’s ID Media
Network with other media organizations. Reaching the most in the independent distribution
space, NAILBA is dedicated to providing the best of digital, print and event platforms.

PERSPECTIVES MAGAZINE - award-winning quarterly print and digital
publication with tips, tools and business practices for growing business whether
a brokerage or an independent producer.

ID TRENDS - special bi-annual resource with the latest product and sales
trends within the life and annuity marketplace.

THE INDEPENDENT - monthly digital newsletter with marketing and sales
ideas for increasing business success.

NAILBA NOW - weekly digital newsletter exclusive for NAILBA members. DISTRIBUTION OF 400,000

NAILBA.ORG - association website with industry updates, forum discussions, DOESN'T EVEN BEGIN TO

video, and articles to support industry professionals. COUNT THE PASS-ALONG
EXPOSURE!

BROKERAGE IN MOTION - a monthly online program with industry
updates, video interviews and coverage of topics impacting the independent
distribution channel.

ID VIDEO CHANNEL - one-on-one video discussions with the thought
leaders who are shaping the market; discussing trends, product launches, and
marketing ideas for supporting business growth.

NAILBA 41 - bringing together NAILBA members in November of 2022 for
the annual meeting at the Gaylord Texan Resort & Convention Center in Dallas,
Texas. From well-known speakers to panel discussions and engaging exhibits,
NAILBA 41 is where networking happens, and business gets done.

Together these media offerings make up the ID Media Network and provide
cost-effective marketing opportunities for engaging with independent life/health
and financial services executives, agencies, and producers.

USIVE MEMBER NEWS LETT

Special Mg
NAILBA 40 Emcee,




PERSPECTIVES MAGAZINE

NAILBA Q42021

POPULARITY SPEAKS FOR ITSELF IN EVERY ISSUE:
fe—— e 42,000+ DIGITAL DOWNLOADS
% 18 PAGES VIEWED PER VISITOR
h 8+ MINUTES AVERAGE TIME SPENT PER PAGE
400,000 DIGITALLY DELIVERED
1,500+ MAILED COPIES TO BGA PRINCIPLES

Coming together and

gearing ..,

U for 2022 E ® ._.

page 8 = c

Lessons learned: b
Sales strategies
for life insurance 20

The game's afoot:
Latest impacting &
Long-term care 36
‘Warming things up:

DI talking points

for prospect calls 42

- - NAILBA

perspective

of publications
supporting the life/health insurance and financial
services business, Perspectives continues to be a
leader in providing tips, tools, and best practices
for the market. Read in both print and digital

NAILBA

formats, the award-winning magazine goes

beyond the traditional media outlets, reaching = ~—

top industry brokerage agencies and their ' (QQ — ~-—
principals along with independent producers for 3_;/"{

a total readership of over 400,000... doesn’t even putting .
begin to count pass-alongs! a. nEEW Sp'ln

on it
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PERSPECTIVES MAGAZINE EDITORIAL CALENDAR

Q1 2022 Business Strategies for 2022 in life, 2/4/22 12/17/21 12/27/21 1/7/22
health, LTC, DI, annuities, and
senior markets

Q2 2022 Annual Mid-Year Review of life and 5/27/22 3/21/22 3/28/22 3/28/22
annuity sales

Q3 2022 Forward momentum through technology 9/19/22 7/15/22 7/18/22 7/22/22

Q4 2022 Sales & Marketing tips, best practices 11/14/22 9/1/22 9/19/22 9/15/22
and resources for Life, Health, LTC, DI,
Med. Supp. and Annuity Sales Success

~ e, o e
MARKETING . 4 3

ISSUES INCLUDE -

-] T e L S
e e A

Columns from well-known

inue ht of the unique economic an
social environment brought about by the pandemic, now is a good time to find out what
~ey is working fo he top sales and marketing minds in our business. This article is a

industry experts including Charles
K. Hirsch, LIMRA, Kim Magdalein,
and Sheryl Moore, along with

right now for thelr businesses.

Sharing strategies of success

My request of these Iasked them to
aspects of the sales and marketing ideas that are currently working for them, with the goal c
making these successful strategies as easy as possible for a reader to implement.

Gearing up: i 4 TR

sales strategies, marketing ideas,

best practices, and market-specific Marketlng and P ——

features from industry subject

matier experts. sales strategies oy
Bonus distribution at NAILBA’s for 2022 €y o -

annual meeti ng, NAILBA 41. As the saying goes, “Nothing happens until someone sells

something.” Though it is unclear who first coined this
phrase, the meaning is clear — business is built upon sales a*
and, by extension, marketing. And if ever there was a business
where sales and marketing are foundational, it's life insurance.

LS

8 W Perspactives B Q42021 & Pl

PERSPECTIVES MAGAZINE IS HOSTED AND ARCHIVED ON NAILBA WEBSITE:

ID NETWORK MEDIA KIT — 6


https://www.nailba.org/perspectives

TRENDSETTING AS A MUST-READ FOR THE MARKET

sales stats and consumer buying
! trends in specific business categories, ID Trends has a strong
1 1 N following with over 30,000 downloads just within the first week

The latest trendsin sales and underwriting

WINTER 2021

NAILBA

of distribution each time. Along with the latest research and
sales stats, the digital and print publication has Showcase pages
— a unique way to highlight how your organization is setting
the pace in a specific business category within the industry.

ID TRENDS NAILBA 2021 RESOURCE GUIDE
TO TRENDS IN THE INDEPENDENT
DISTRIBUTION MARKET...

Eco-system brings benefits to
distributors, producers, carriers

Picking up speed: Stop selling it! Looking ahead
Trends in life apps DI market trends Top tech trends
4 16 30

SUMMER Trends in consumer sentiment and 7/29/22 5/24/22 5/23/22 6/7/22
ID TRENDS ‘22 relevant topics supporting independent

distribution of life, health, LTC and

DI products
WINTER Consumer purchasing trends in 11/14/22 8/29/22 8/29/22 9/8/22
ID TRENDS ‘22 insurance moving into 2023

SPECIAL EDITIONS HOUSED AND ARCHIVED ON NAILBA WEBSITE:

ID NETWORK MEDIA KIT — 7


https://viewer.joomag.com/id-trends-winter-2021-id-trends-winter-2021/0484890001635705036?short&

LOOK TO NAILBA FOR CREATIVE WAYS TO ADD DIMENSION
AND TOUCHPOINTS TO YOUR ADVERTISING CAMPAIGN

i o
A -, A
/ , - DIGITAL SALES STORIES FOR AGENTS & ADVISORS
- ".'A' Transform client engagement with interactive “Story-Telling” experiences
ENSIGHT \;' wisrrusar
Drag the int GROW NAILBA 40
Grow your 77 BOOTH
DRIVING SALES ACCELERATION cashvalue __ ’ "
One Breakthrough After Another r e a i
5 — Fd
ENSIGHT INDUSTRY-FIRSTS: : Frs
« Permanent Life Single-Entry Quoting o -
e N e tivelastration Presentations
. « APl Quoting Services - for Life Products
7
OUR LATEST INNOVATIONS: 4 | SAE
» Hybrid LTC Quoting ®
« Digital “Sales Stories” for Agents & Advisors d/,’ ENSIGHT

BELLYBANDS AND STICKERS

GATEFOLDS AND FALSE COVERS

INSERTS

MAGAZINE ENVELOPE MESSAGING

AND OTHER CUSTOMIZED CREATIONS
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EXPANDING THE DIGITAL SCOPE

at an all-time high, and information scattered
across websites, video channels, and social media, NAILBA is bringing the best of
digital platforms together within the ID Network. From e-newsletters to video to
virtual discussions, and virtual events, the NAILBA ID Network is quickly becoming

the one source for insightful content and engaging discussion.

DIGITAL NEWSLETTERS

.

NOW

EXCLUSIVE MEMBER NEWSLETTER

Special Message:
NAILBA 40 Emcee Katie Fehlinger

NAILEA 40 Emcee Katie Fehlinger shares a special event rundown about NAILBA's
annual meeting scheduled for November 15-17, 2021 in Orlando, Florida.

Click Here for Katie's Messagel

Not Attending In Person?
Check Out the NAILBA 40 Hybrid Experience

40 DAYS

7 i,
Protective.

NAILBA NOW

with the latest
information and news for member agency, carrier,
and vendor executives.

600 X 250
14,000 NAILBA MEMBERS
AVERAGE OPEN RATE
AVERAGE CLICK-THROUGH

ID NETWORK MEDIA KIT — 9



THE INDEPENDENT

independent life/ health producers and financial services
advisors with tips and ideas to support business growth. With the association to NAILBA
and the lack of other resources in the market, this quick read is establishing itself as a

must-read for all in the business.

== = ,}_ =

the "setab®

Successful ideas for s
‘insurance and financial

* services professionals .:%
s oS

NAILBA

AVERAGE OPEN RATE
AVERAGE CLICK-THROUGH
600 X 250

Positive Company Culture and Your Bottom
Line

We all want to work in a pleasant environment full of bright, capable people. While many

praclice managers appreciate the inlemal benefits of a positive work environment, they m
fail to recognize how an outstanding company culture can create tangible, external growlh
benefits for your business. When you foster respect and positivity in your workplace, you

investing in the future of your business.

Save up to

40 DAYS

with Protective
Velocity's digital tools

Protective.

People, Teamwork and Culture
Begin developing a positive environmant by building the proper leam. Naturally, recruitmg
impaortant since finding the right employees is half the battle. As many business owners
discover the hard way, defaulting to hiring friends or recruiting in a panic can result in

substandard ...Raad

moare

Trust: The Forefront of Our Business

A few weeks ago. | read a very fine arficle by Dan Coughlin, a business coach, life coach, and corporate
speaker who also writes a lot about workplace relalionships. The aricle, *“Nuances of Interpersonal
Effectiveness, #5: Trust is the Critical Element,” really got me thinking about trust — or the lack thereof — in our

broader world, and trust in our business specifically..

You den't have to look far 1o see the examples of distrust in the broader warid. Just a few examples include:

« Distrust in what government leaders tell them about...Read More

ARTICLES HOUSED/ARCHIVED ON
NAILBA.ORG WITHIN

ID NETWORK MEDIA KIT — 10
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@ Prudential [@ formstack

gMutualﬂmeana ' ‘ Natihwide
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—
AMER} -
NAT] NAL TRANSAMERICA  INTEGRITY PACIFICLIFE ONEAMERICA
#MassMutual atechficient Prolactive Qm- y /"“"“" e
slester [l o [AIG]  ®EL. % securen

Optimizing Social Security Benefits



https://www.nailba.org/the-independent

ID VIDEO CHANNEL

of the independent insurance professionals, and deliver more
industry information and business insights, NAILBA launched the ID Video Channel in
2020. The channel offers brief video interviews with insurance carrier executives, as
well as BGA and IMO principals on market trends, latest offerings and news impacting

independent distribution.
SPONSORSHIP PACKAGES INCLUDE:
Video recording and interviews by NAILBA

Hosted on NAILBA.org and NAILBA’s YouTube channel

Sponsorship recognition at beginning and end of video, along with text
graphic promotions through NAILBA media outlets, NAILBA website,
and social media accounts

.

NETWORK

TOTAL EXPOSURE TO THROUGH PROMOTIONS, VIDEO AIRING AND YOUTUBE

ID NETWORK MEDIA KIT — 11



BROKERAGE IN MOTION INSURBRIEFS

debuted in 2021,
streamlining all the information and news into a monthly fifteen-
minute online program for the independent distribution channel.
Hosted and archived on NAILBA website, each episode offers the
latest news, thought leader interviews, and business segments
to keep the brokerage market momentum moving forward.
Sponsorship opportunities include episode sponsorships and
spotlight 1:1 interview segments.

NAILBAW ™ moms e BROKERAGE IN MOTIO
v NAILBA’S INSURBRIEF

EPISODE 05

Bulld trust within the Indepent
distribution Industry by promc
brand with NAILBA

F'
BROKERAGE IN
B NAILBA’S INSURBRIEF -~ N

Our kiynote Epeakers are neady 1 motate and
Inspine FNAILBALD atiercees with learkess energy!
.

Tweets o maanss

NAILBA is the Voice of Independent Distribution - and we take that seriously!

(EBWATCH NOW: NAILBA &nd @ imegrinVG am

Independent distribution covers a wide range of products, atremely axcibed I ANAOUNCE ancther keynole
services and people. There's a lot of information ta keep an top A A Ak ol
of, and a lot to consume. Brokerage in Maotion streamiines it all HLREGISTER NOW: b iy ZRawVpH
in an easily digestible, online format. We'll bring you what you
need to know, talk 1o the key voices moving the needle, and tell ——
the impactful stories of people being helped by cur profession. ¥ S —
There's never been a production like this in the industry. We think
' i
I\ BROKERAGE IN MoTio " ™" ek
NANBA'S THIWEERLY INSLTTRRIEF
Every month, NAILBA will release a new episode of Brokerage in NAILBA 40 ANNUAL MEETING
Mation via MAILBA's ID Network. NAILBA is pleased to share the

_'-.d Brokerage in Motion program with our entire network of aver RENEW YOUR MEMBERSHIP
400,000 nzurance professionals.

P

Interested in participating as a featured story, or would you like to advertise in Brokerage in Motion? Contact Parm 1D VIDED CHANNEL
Sheehan, Senlor Director, Strategic Partnerships & Media Initiatives.

1D TRENDS
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NAILBA WEBSITE ADVERTISING

site for the independent brokerage and agent
community with industry resources, online media, membership news, forum
discussions, and professional development offerings. The site averages 32,000
unique visitors a month. With the addition of editorial content, association news,
and a network forum, the visitors are growing by the day. A run-of-site banner
ensures visibility as visitors spend time in various sections.

l\f/;-I-I:BA\ Home  Whe We A B sonal Industly News  Advocaey 1D Media  Events

NA'LBA Home  WhoWedm  Meambership  Professionsl Developrment  IndusiyNews  Advocacy  IDMedia  Events

B SO EEET

Membership Benefits: Belong, Connect & Grow! Our Twests
Twoats o

Belonging 1o HAILEA, the voice of independont inswrance brodemge distribution, peovides you with the information and

MesoWCes you need 10 advancs your canser, grow your business, and enhance your gualety of senvice. o WALRA

Cu ryron sk s renchy s mrsvate el
BRAND-NEW: ::m-'- AL ameeen wTh e ey

WIS | R ARALILR e g
e =
e L WAL B Ayt Ve
FESITER MO 1Tt

g Smeamtgtenniy Bk Wty 5 ——
best procaices that e essential f =

comprised of eight crline leaming moduine with mastery quizzes: for sach module. Leam moew stout o significant
discount for NAILEA memibers

REGISTER NOW

1k HEMERTT
NAILBA Eonnect

BRAND-NEW M

AILBA-Connect Subscription

] NAILEA has partnared with Network Insured Connect to offer
R 3 rraits-camie, in favca data & policy service platiem 10 haip
Jou Qrow your busipess NAILEA mambers recetve FREE
socenst

Your MAILBA-Connect mubmcnption will provide you with
Bcoms 15 i Torce detn from mulliple Cariers snd thes abilty to v your Bock of Business. Lastn mor

HOTE: NIC Activate is povt of your NAILIA membership fees. in ceder to take advantage of his specisl offar you
need 1o have yout membershio fees pald and the Set Up process completed by February 15, 2021

F W NEW Member Benefit:

rectangle run-of-site

jershin and Business Practice:
BGA Thought: Leadership and o
Business Practices Initiative 2.0
b NORTH The 2020 Thoeght Leadershiy and Business Praclices
@ AME RchN. Initistive contrues 10 redefine MAILBA's value or Brokemage
b — e Sy General Agencies (BGA). This platiorm has besn deweloped o

hels matare BGAS and MexiGen (saders oveicome Bestorical
b B s v e

Your NAILSA membership dues ane imvested i you, W sirive 10 provide the highest quality benefits and services
poa Bl b My Caes, PATECRETON N just e of Ehese beesfit programa wil Iecoup your o s, We

understand snd scgreciate the valus of youwr dollars sper on memnbershg and work hard (o provide you the best service,
procusts ond pragrama

W you have oy cusstions sbout sy NAILBA benefits, service progesms of memberhip, please contact us
8t 703.B84.1525 o via

BELONG: Innovative Resources and Tools

A5 @ RAILBA memiber, you'l get unlimited sccess to our vast members-only resouroes, 100ds and conbent such as white
papen, best prctioes. th names in the indusiry. fesoures inchude:
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IN-PERSON AND ONLINE EVENTS NAILBA 41

NOVEMBER 14-16, 2022

\ n Nl
Nl l.iti‘h \
{ ] ';l '

\

THE GAYLORD TEXAN RESORT &
as 1,500+ attending the virtual events. Celebrat‘ing CONVENTION CENTER, DALLAS, TX
NAILBA’s 41 year, the November 14 — 16 event will

be set inside The Gaylord Texan Resort & Convention

valuable annual
event for the brokerage market, NAILBA 41 is being

planned as a multifaceted marketing and networking

experience with 800+ attendees in-person, as well

Center, Dallas, TX. From exhibiting to advertising
to sponsoring of activities and sessions, NAILBA 41

Contact Pam Sheehan for details on exhibit

leads the way for connecting with key independent
brokers and producers. and sponsorship opportunities that include:

Exhibit Space

Educational Sessions
95% of NAILBA members attend the annual meeting Promotional Materials
for the opportunity to meet with exhibitors. Social Events

90% of NAILBA's member agency principals have On-site Advertising

attended one or more annual meetings in the last Multimedia Marketing
three years.

85% of NAILBA members rank the annual meeting
as the most valuable benefit of membership.
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STANDING OUT FROM THE CROWD

offers a comprehensive media
program for cost-effectively delivering your marketing message to
independent brokers, agencies, and advisors.

LET US PLAN A 2022 PROGRAM FOR YOU!

National Association of Independent Life Brokerage Agencies
10304 Eaton Place, Suite 100, #1022, Fairfax, VA 22030

Pam Sheehan, Vice President, Strategic Partnerships & ID Media Network:
PSheehan@nailba.org ¢ 303-503-6305

ﬂ www.facebook.com/nailbahq

m https://www.linkedin.com/company/nailba/

a @NAILBA
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